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SECTION-A

.  Answer any FIVE questionsnot exceeding one Page each: (5x4=20)

1) Characteristics of Services.

2) ServicesPositioning.

3) GAPmodd of Service Quality.

4) Interna Marketing.

5) Interactive Marketing.

6) Pricing of Services

7)  Service Deficiencies.

8) Tota Quality servicesmarketing.

SECTION-B

1. Answer all the questions not exceeding 4 pages each: (5%x8=40)

1. & Critically examinetheroleof Servicesin Indian Economy.

(OR)
b) Discusstheimportance of Servicesin Indian Economy.

2. @ Doyousupport the concept of Study of Consumer Behaviour in Services?Give
reasons.

(OR)

b) Whatissuesareinvolvedin Designing Service Product?
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Briefly write about pricing strategies linked to val ue perceptions.
(OR)

b) WhatisServicequality Audit?What areits objectives?
4. @ Outlinetheproblemsinvolvedin Service Distribution.
(OR)
b)  What doyou understand by managing Physica Evidence? Explainwith examples.
5. @ Examinetheneed andimportance of word of Mouth Communication.
(OR)
b) Describebriefly about consumer Grievance Recovery strategies.
SECTION-C
[11. CaseSudy (Compulsory) (1x15=15)

Slimming and fitness market isfacing increasing competition. Many companiesareoffering
different kinds of weight loss programs. However, being amarket leader in thismarket and
asoneclaiming to offer ahealthier and effective way of weight loss, acost based or market
oriented pricing will not be theright option, asthat may not helpin differentiating services
from competition. Instead, VLCC, needs to go in for value pricing strategy, which will
enableto priceits servicesaccording to the perceived valuethat it providesto the custome.
Moreover, it can adopt either satisfaction pricing or relationship pricing strategies which
will be more appropriate in enhancing brand image. These strategieswill help the company
guantify the monetary and nonmonetary valuethat its services provided to the customer.

Question:

ad Explainthestrategiesadopted by VL CCto capturefitness market.
b) What arethepricing strategies adopted by VLCC
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